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Search Engines to Try out!





What are Visual Search Engines?


Search engines that use a variety of image-based ways to display results  


Aim to simplify the searching process by bringing more meaning and context to the results, and allowing users to view and conceptualize results in a different manner


VSE’s take drastically different approaches to the “visual” component of their searching


The most common approach is to “cluster” the results based on topics or themes within the results – allowing the user to increase the precision of their search by clicking on only the intended types of results








How do they work?


They display their results in a number of ways:


1. Text clusters - 


2. Hyperbolic browser/ Hyperbolic Tree - 


3. Information maps


4. Graphical


5. Hybrid visualization
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What are some of the issues around VSE?


Comfort:     Users are used to text-based SE; it will take a lot to make them change the way they   


                   search.  


Coverage:   Do not crawl as many pages as Google; may have to use text-based SE for in-depth 


                   coverage


Speed:        Requires a lot of bandwidth; uses a lot of images so page display times can be very slow  


Screens:     Many VSE have multiple columns, which are best displayed on bigger monitors (digital  


                  divide?)


Sexy Time: Many VSE display large pictures of websites; possible that kids may come across explicit 


                  content





What are some of the implications of Visual Search Engines?
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